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Email & Marketing Automation Manager

Location: Remote

Reports to: Senior eCommerce and Digital Marketing Manager

Contract: FTC

Working with: Planning and Data, Marketing, Clinical, Operations, Sales and BD, Digital and IT, external agencies and suppliers



Introduction:

At Vista Health, we’re on a mission to make healthcare more affordable, accessible, and easier to navigate. As one of the UK’s leading providers of diagnostic services, we work with private patients, clinicians, referrers, and corporate partners to deliver fast access to expert diagnosis and world class care.

As we continue to scale our digital and lifecycle marketing capability, we are looking for an Email & Marketing Automation Manager to play a pivotal role in how we engage, nurture, and retain audiences across both consumer and B2B journeys.

This role will sit at the centre of our marketing transformation, helping us move from one off email campaigns to structured, data driven lifecycle communications that support patient conversion, referrer engagement, and corporate lead nurture.

What you will do:

As Email & Marketing Automation Manager, you will own Vista Health’s email and marketing automation activity end to end. You will design, build, and optimise multi channel journeys that support patient acquisition and retention, referrer engagement, and corporate growth.

You will work closely with the Planning, Marketing, Clinical, Operations, Sales and the wider Digital team to ensure communications are timely, relevant, compliant, and measurable. This is a hands on role, combining strategic thinking with practical delivery.

What you are responsible for:

Email marketing and lifecycle delivery
· Own day to day delivery of marketing and lifecycle email across patient, referrer and corporate audiences.
· Improve consistency of tone, structure and cadence across Vista Health emails, keeping content clear, human and on brand.
· Build and manage audience segmentation in line with consent, data governance and patient expectations.
· Ensure email activity supports wider marketing campaigns, product launches and commercial priorities.
Marketing automation and journeys
· Design, build and launch automated journeys to support acquisition, nurture, booking, aftercare and repeat engagement.
· Translate business requirements into clear journey logic, triggers and rules.
· Develop and maintain a prioritised roadmap of journeys, focusing on those that will drive the greatest value.
· Reduce manual effort across teams by introducing scalable, automated communications.

B2B, referrer and corporate communications
· Support Business Development teams with structured email programmes for referrers and corporate partners.
· Design lifecycle journeys for referrer engagement, including onboarding, education, service updates and reactivation.
· Support corporate lead generation and nurture activity, aligning messaging with BD and commercial objectives.
· Ensure B2B communications reflect Vista Health’s clinical credibility and brand positioning.

Measurement and optimisation

· Track performance using platform reporting and CRM data, sharing clear and practical insights with stakeholders.
· Run ongoing optimisation cycles.
· Report on engagement, conversion and contribution to revenue, recommending next steps based on data.
· Work with Planning and Data teams to surface email and journey performance in reporting tools such as Power BI.

Platforms, Compliance & Governance

· Champion GDPR, consent management and data minimisation 
· Work with governance, clinical and brand teams to complete required reviews and sign offs.
· Help define and embed processes that ensure quality, compliance and consistency across all email activity.


What people see in you:

· You are delivery focused and comfortable owning work from idea to execution.
· You bring calm structure to ambiguity and can turn asks into clear plans.
· You are confident working with data and can explain performance without overcomplication
· You care deeply about accuracy, consent and patient experience.
· You communicate clearly and build trusted relationships across teams.
· You are values driven and motivated by making healthcare work better for patients and partners.


You will:

· Own email delivery and marketing automation across patient, referrer and corporate communications.
· Improve the quality, consistency and effectiveness of lifecycle communications.
· Build automated journeys that support growth, retention and patient experience.
· Use insight and data to guide decisions and prioritisation.
· Work at pace, focusing effort where it delivers the most value.
· Champion continuous improvement and test and learn approaches.
· Operate comfortably in a growing organisation where things are evolving.

You have experience of:


· Delivering email marketing and automated journeys using an ESP or marketing automation platform.
· Working with CRM data for segmentation, triggers and personalisation.
· Designing lifecycle journeys across acquisition, nurture and retention.
· Supporting B2B, referrer or corporate communications, not just consumer marketing.
· Working in regulated environments where consent, accuracy and governance matter.
· Using performance data to optimise campaigns and demonstrate impact.
· Strong stakeholder management and a clear, straightforward writing style.
· Experience with Microsoft Dynamics is helpful but not essential.
· Basic HTML knowledge is useful but not required.
· Experience in healthcare or complex service businesses is desirable but not essential.
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