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Brand and Communications Manager

Location: Remote

Reports to: Head of Marketing

Contract: FTC

Working with: Marketing team, Managing Director, Clinical Teams, Business Development team, Patient Care Team and Operations




Introduction:

At Vista Health, we’re on a mission to make healthcare more affordable and accessible. As one of the UK’s leading providers of diagnostic services, we work with major insurers, clinicians, and private patients to deliver fast, expert diagnosis and world-class care.
For over a decade, we’ve been dedicated to providing outstanding healthcare that puts people first — from elite athletes to individuals recovering from illness or injury. As we continue to grow, we’re looking for a talented Brand & Communications Manager to help us tell our story, strengthen our reputation, and engage audiences across every channel.

What you will do:

As Vista Health’s Brand & Communications Manager, you will shape and deliver our brand and communications strategy to enhance awareness, trust, and engagement. You’ll lead the development of consistent, insight-led messaging and campaigns that build our reputation and connect with both patients and partners.

You’ll work closely with the Head of Marketing and the wider leadership team to ensure that everything we say and create - from press releases to patient stories - reinforces our brand purpose and values.


What you are responsible for:

Brand & Marketing Communications
· Lead the development and implementation of Vista Health’s brand and communications strategy to strengthen awareness, reputation, and understanding of our services.
· Act as a brand guardian — ensuring consistency of tone, messaging, and visual identity across all internal and external channels.
· Develop and manage integrated campaigns that build trust and drive engagement, using insights from audience data and market research.
· Oversee the creation of branded content, toolkits, and messaging frameworks to support marketing, business development, and clinical teams.
· Work collaboratively with external agencies and creative partners to develop compelling, on-brand materials and campaigns.

Media Relations & Public Affairs
· Manage Vista Health’s press office function — drafting press releases, coordinating media enquiries, and overseeing media responses.
· Manage and act as the key day-to-day contact for our external PR agency, ensuring activity aligns with Vista Health’s brand strategy and business priorities.
· Proactively identify and deliver earned media opportunities to raise Vista Health’s profile across trade, health, and consumer media.
· Support crisis communications and reputational issue management, acting as a trusted advisor to senior stakeholders.
· Develop and maintain strong relationships with journalists, industry bodies, and healthcare partners.
· Monitor media coverage, report on performance, and share insights to inform future communications strategy.

Content, Storytelling & Social Media
· Oversee owned and earned channel activity, including Vista Health’s social media and PR content.
· Develop engaging stories that highlight patient outcomes, clinical excellence, and innovation.
· Identify, engage, and coordinate relationships with influencers, ambassadors, and partners who can help amplify Vista Health’s message and extend our reach.
· Ensure all content and partnerships align with our brand values, compliance standards, and clinical accuracy.
· Collaborate with internal teams and our external agency partners to plan and deliver compelling social and content campaigns.
· Track and optimise performance across channels, using analytics to guide strategy and demonstrate impact.

Internal Communications & Brand Advocacy
· Support internal engagement by creating tools, messaging, and campaigns that connect colleagues with our mission and values.
· Partner with HR and leadership to build internal understanding of the Vista Health brand and tone of voice.
· Ensure all teams are equipped to use the brand effectively, maintaining alignment across the organisation.

What people see in you:

· A confident communicator who can distil complex information into clear, compelling messages.
· A collaborative team player who thrives on bringing people together to deliver great work.
· A proactive problem solver who stays calm under pressure and handles sensitive issues with discretion.
· A creative thinker with a passion for storytelling and a strong eye for design and brand detail.
· A values-driven professional who cares deeply about making healthcare better for everyone.


You will:

· Combine strategic thinking with hands-on delivery to make things happen.
· Use insight and data to guide communications decisions.
· Build strong, trusted relationships internally and externally.
· Champion continuous improvement and “test and learn” approaches to communications.
· Be comfortable working autonomously in a fast-paced, growing organisation.

You have experience of:


· A degree in Marketing, Communications, or a related field (or equivalent experience).
· Proven experience managing brand and communications activity in a multi-stakeholder organisation, ideally in consumer healthcare.
· Strong writing, storytelling, and content creation skills across print, digital, and social channels.
· Managing PR activity and building media relationships.
· Developing and implementing brand guidelines and toolkits.
· Using analytics and performance data to evaluate communications success.
· Working with agencies, designers, and copywriters to deliver creative campaigns.
· Familiarity with GDPR and compliance in a communications context.
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